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New  

R-O-I for Y -O-U!  
 

SACS not only listens to your 
ideas for improvement ð  
we implement them!  
 

Below are several of your  sugges-

tions that we trust you will enjoy at 

this yearsô Expo : 
 

TOP 10 REASONS TO 
EXHIBIT AT SACS:  
 

10. All conference sessions held in 

the same facility as the Expo 

9. Expo opens immediately after 

set-up (no down time) 

8. Extended Expo hours 

7. Carpet included in booth pack-

ages 

6. Booth space included in ALL 

Sponsor packages 

5. All refreshments provided in the 

Expo hall 

4. Conference integrated activity to 

drive interaction  between At-

tendees and Exhibitors 

3. Exclusive  social event with 

Attendees (for select Sponsor packages) 

2. Pre-event attendee list with 

full contact information (for select 

Sponsor packages) 

 

AND THE #1 REASON TO 
EXHIBIT AT SACS:  

1. Your customers will be 
there! 

A Strategic Partner  

SACS understands your marketing budget is scrutinized more now than ever 

before.  We also understand that Trade Shows continue to be the most cost-

effective avenue to facilitate face-to-face interaction and sales transactions be-

tween Exhibitors and Attendees. 

 

In this tough economic climate, you need a Show Management Team that will 

not only weather the storm with you, but also lighten your load and help you navi-

gate through the sea of viable options. 

 

SACS is committed to be your Promotion Partner. In this spirit of cooperative 

leadership, listed on the left-hand column are several of your ideas that we im-

plemented to improve our Expo so you can maximize the return on your trade 

show investment. 

 

We look forward to working with you in 2009! 

Atlanta Marriott Marquis 

December 5-7, 2009 
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90%  

of attendees 
Rank Trade Shows 

as their 
  

source 
 

of purchasing 

information 
 

 

 

The impact of 

face-to-face 

marketing lasts 
 

longer  
 

than print 

advertising 
 

 

 

Trade Shows 

impact purchases  

 

more than  
 

ANY other form of 

advertising 

 

 

The Commission on Colleges (COC) of the Southern 

Association of Colleges and Schools (SACS) will hold 

its tenth Educational Excellence Expo December 5-7, 

2009 at the Marriott Marquis in Atlanta, Georgia. 

 

In conjunction with SACS-COCôs 114th Annual Meet-

ing, the Expo is designed to connect representatives 

of state-of-the-art goods and services with educational 

decision makers in the Southeast.  Our ultimate objec-

tives are to enhance educational excellence and lay 

the framework for solutions to current challenges in 

postsecondary education. 

 

The Educational Excellence Expo invites companies to participate that have the po-

tential to help conference attendees serve their constituencies better. 

 

If you represent a provider of state-of-the-art goods and services that can enhance 

overall educational improvement, advance the quality of higher education, and lay the 

framework for solutions to current challenges in academia, you are extended this invi-

tation to exhibit and sponsor at the Educational Excellence Expo 2008.  
 

Exhibiting industries include, but are not limited to the following: 

 

¶ Publishers 

¶ Financial and lending institutions 

¶ Assessment organizations 

¶ Computer hardware and software firms specializing in solutions for distance learn-
ing and virtual campuses 

¶ Merchant services such as computer e-businesses, computer hardware and soft-
ware providers 

¶ Leadership and management trainers 

¶ Insurance 

¶ Vendors whose business models promote effective alternatives to current prac-
tices in higher education 

¶ Strategic planning firms to aid colleges and universities 

¶ consulting companies to address a wide array of topics in higher education 

Your invitation  
to attend 

Statistics according to the Annual 

CEIR Index Report. The Center 

for Exhibition Industry Research 

is the leading provider of exhibi-

tion performance data, head-

quartered in Dallas, Texas 

14x   

#1  

6x   EXECUTIVE LEADER 
ATTENDANCE 

Nearly 4,000 individuals from approximately 800 member institutions are expected to attend the 2009 SACS-

COC Annual Meeting. 

 

Our attendee profiles include presidents, chancellors, provosts, vice presidents, business managers, deans of 

purchasing, fiscal affairs, academic affairs, student affairs, information management technology, accreditation 

teams and faculty/administrators. 

 

 

Attendees at the SACS-COC Annual 

Meeting occupy positions at the highest 

level of academia in 11 Southern states 

and Latin America. 
 

 

These individuals are typically responsi-

ble for or directly influence the acquisi-

tion and/or purchase of goods and ser-

vices for their institutions. The break-

down of attendees by ñtitleò is depicted in 

the pie chart to the right. 

 
 

Attendees categorized as ñExecutive 

Leadersò can be further segmented as 

depicted in the bar chart below. 

ATTENDEE DEMOGRAPHICS 

REPORTS FROM 
THE SHOW FLOOR 

ñBest Show Management experience Iôve had 
in years.ò 
 

ñShow Management was extremely helpful, 
innovative and accommodating.ò 
 

ñSACS delivers our target customer.ñ 

 

ñLots of exhibit hours, food & beverage to at-
tract attendees.  The floorplan provided great 
visibility.ò 


